


TECHNOPOL
START UP INCUBATQRESTONIA : 2003 Funded
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182 Companies 12 Months maximum 182 Companies Incubator does not
incubated incubation period graduated have seed fund

T
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Publicly established but 200 Submission 600K yearly operational 3 Full ime Employees
private self sustainable received annually Budget
S 29, INDIA



IPN INCUBATOR
PORTUGAL : 1995 Funded

» &

269 Companies 100 Companies
incubated graduated
575 Kyearly 200 Submission
operational Budget  received annually

&

48 Months maximum
incubation period

m

13 Full time Employees

Best Science Based
Incubator since 2010

ILL]

50 Events organised per
year




ITU CEKIRDEK
TURKEY : 2012 Funded

s = X 7

322 Companies
graduated

18 Months maximum
incubated incubation period

e 2500 Submission 11-12 Full time 239 Events organised

175 Companies 25 Sponsors




ALMA
ITALY : 2001 Funded

e = X 7

43 Companies 3 Companies 1 year maximum

incubated graduated incubation period 1 Sponsors
$ MET ) L]
250K yearly operational 400 Submission 7 Full time Employees 2 Events organised per

Budget received annually year




LA SALLE TECHNOVA
SPAIN : 2001 Funded

s = X 7

65 Companies 300 Companies 2 year maximum

incubated graduated incubation period 6 Sponsors
275K yearly operational 200 Submission 10 Full time Employees 24 Events organised per

Budget received annually year




IMPERIAL WHITE CITY
UK : 2001 Funded

” < X (ma]

>60 Companies >30 Companies 3 year maximum 10 Submission received
incubated graduated incubation period annually

»
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Incubator does not 65 Business Coaches
have seed fund




EXPERTS

ENTREPRENEURS
MENTORS
GUIDES
INVESTORS

INDIA
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COI\/II\/IUNITY

~ GLOBAL NETWORKS

~ ALUMNI & STAFF
. ENTREPRENEURS
INDUSTRY. PARTNERS

| ~ GOVT. AGENCIES

I/ 4 FUNDING NETWORKS
x,,.;..c&RPQRATE PARTNERS
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VALUE OF YOUR PROGRAM Hgh

STRONG INDUSTRY RELATIONSHIPS %
BEST PRACTICES .. “u Y

INNOVATION CULTURE




- WORKSHOPS
HACKATHONS
CHALLENGES
INVESTOR INTERFACES ARy
INNOVATION SHOWCASES R T
-SQCIAL OUTREACH o
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